From: Martin Sherring <martin@pennyandmartin.co.uk>
To: 'Sheila Currie' <sheilacurrie15@gmail.com>, 'Peter Moffatt' <mail@pmoffatt.net>, 'Wendy Price' <maps@wendymap.co.uk>

Sent: 28/08/2018 09:35:23

Subject: RE: TBI Comms Meeting - minute



Hi Sheila,

A bit more on “design concepts” and posters. Three of the four markets actually produce posters, but they are used at least as much on Facebook as they are put up on noticeboards. At the markets meeting last night Rachael agreed to come up with a standard layout for a market poster, which could then be used by any of the markets, including posting on Facebook. She also agreed to aim for a design that could be adapted for the Facebook banner and profile picture, to give a consistent feel to all the markets – but retaining a degree of distinctiveness.

 

She’ll use Canva for that - I’ll sign TBI up for a free charity subscription to it – and then we’ll arrange a workshop for market folk to show them how to use the program to produce their own posters, using Rachael’s template. I don’t know whether we’ll be able to use the same approach for TBI communications more generally – the markets identity will have to recognise that the Culbokie market is run by CCT – but I suggest I hold off talking to UHI until we see how this works. In practice, I’m not very optimistic about getting a student to help anyway – the most likely way to engage with them seems to be through a well-defined project that they can do as part of their degree, and even then it would have to fit in with their interests and the curriculum, and what we are proposing is much less defined.

 

Martin

 

